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Developments in International Journal 
Publishing

Dr Leong Li-Ming
Editor

Taylor & Francis Asia-Pacific

KL, Malaysia
16th July 2006
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Talk Outline

• Journal Publishing Developments
– Steady Growth in New Journal Titles
– Increasing Research Output from Asia
– E-journals
– The emphasis on Impact Factor

• How publishers can add value to journals
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Steady Growth in New Journal Titles
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Journal Growth
Source: M Mabe
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 R&D Workers, Journals and Articles
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Research Output

• Constant growth of 3.46% per annum in research 
paper output

• Currently 24,000 peer-reviewed research journals, 
publishing c.2.5million articles per year

• T&F (excl. Informa) publish c.58,000 peer-reviewed 
articles per annum; estimated that Elsevier publish 
c.160,000

• 2005-2010: most major economies will see 
– major growth in student enrolments in higher education
– Most major economies seeking to grow research funding by 

upwards of 3% in real terms 
– General trend towards commercializing more research –

therefore emphasis on applied research
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Our Science, Technology 
and Medical Journals

• T&F publishes ~1100 journals of which ~45% are Science and 
Technology and Medical journals. 98% of these can be 
accessed online.

• Our ~200 medical journals fall under the banner of Informa 
Healthcare, together with our medical books.
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T&F Journal Growth

• In 2005 record number of new journals:
– 76 titles
– 37 society contracts
– 21 new launches

• 53 titles already signed up for 2006 programme
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Asian Research Output on the Rise
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Global Trends in Research Output
Source: ISI
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Increasing Research Output from 
Asia-Pacific

•1988-2001- the US science and engineering (S&E) journal 
articles published worldwide increased by 13%.

•1988-2001- East Asia (China, Singapore, Taiwan and 
South Korea) increased S&E output by 492%!

•Asia-Pacific produced 15.67% of the world’s total papers in 
1990 and 25.32% by 2004.

•If this trend continues, the Asia Pacific share will outstrip 
that of the USA within 6-7 years.  Source: ScienceWatch 

July/August 2005

WHO, Jean Marc Ferre
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“Asian” journals

• T&F currently has 32 journals that focus on Asia 
covering subjects such as Communication, 
Philosophy, Education, Economics, Politics, Religion 
etc.

• As of Jan ‘06, T&F’s journal stable had >1000 
editorial board members based in Asia (across all 
subjects). 
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E-Journals & E-publishing – new 
models?
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The importance of 
e-journal publication

• Usage of online scholarly material is growing ~50-100% a year 
(Odlyzko, 2002).

• Online usage now surpasses usage expected from traditional 
print journals.

• Why?
– Better technology.

– Ease of access and use. 
– Online usage from new readers (niches) and from places without 

access to print journals.

Odlyzko, Learned Publishing 
(2002) 15, 7-19
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• All but 19 of our ~1,100 journals are available online in html 
and PDF formats with active reference linking to internal and 
external resources

• Articles/issues available ahead of print.
• E-first – view accepted articles as soon as they have been 

typeset.
• Usage statistics available from Metapress Admin site
• Alerting services – through SARA (Scholarly Articles Research 

Alerting).  Can send out TOC alerts for journals or keywords.
• Online submission with ScholarOne.
• Manuscript tracking with CATS.

Online Content from T&F
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ONLINE MULTI-PRODUCT PLATFORM 
(MPP)

TFi
Content

Repository
/MPP

E-Books

Journal Articles

Reference Works

Magazine Articles

News Items

Company websites

Subject Related 
Websites

Online journals and
Product Websites

Conference Papers

Third Party Feeds

RSS

Production/Input Business/Output
Content Repository MPP
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What opportunities does the multi-
product online platform present?

• Ability to cross-sell and cross-market
• New ‘synthetic’ products from existing 

content
• Market awareness of all brands
• Internal support and expertise – our 

competitive edge
• Increased usage->citations->submissions
• Platform for providing author services
• Advantages for Society partners
• New generation products
• Improved usage information
• New developments to market quickly
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The Emphasis on Impact Factor
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Impact Factor

• Created in the ’60s by Irving Sher and Eugene Garfield at ISI to 
select journals for the new SCI.

• = the ratio of # of current citations a journal receives to articles 
published in the 2 previous years by the # of articles published
in those years.

• Now widely used to evaluate the impact of publishing in a 
particular journal.

• Variability due to:
– Subject area, type & size of a journal.
– “Window of measurement” used.

– General statistical fluctuations.
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Impact Factor increasingly important for Journal 
Selection

http://www.ucl.ac.uk/ciber/ciber_2005_survey_final.pdf; n=5,513

Averages, where 5= v impt; 1 = not at all impt
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Optimizing your journal’s Impact Factor 
(1) – People

Network:
– Invite key people to edit special issues, thank them for 

high-impact articles and contributions.
– Invite “rising stars” and other editors onto your Editorial 

Board.

Leverage:
– Ensure geographic/subject diversity in your Editorial 

Board.
– Ask Editorial Board members to write polemic 

editorials.
– Board members can send signals to the community.
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Optimizing your journal’s Impact Factor 
(2) General Good Practice

• Timing:
– Article review must be short.
– Publish on time; an Electronic Editorial System can help.

– Publish best papers early in the year.

• Key-words:
– Publish key papers on cutting-edge research

– Claim “hot” areas that are not owned by other journals.
– For keyword searches - articles must have clear, 

communicative titles

• Sum-up:
– Review and survey articles get cited more frequently.
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How Publishers can add Value
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General public

Policy makers

Funders

Teachers and students

Other researchers

Fellow researchers
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primary intended audience
% of authors in strong agreement

1. Rowlands I, Nicholas D, and Huntington P. 
Scholarly communication in the digital 
environment: what do authors want? Findings 
of an international survey of author opinion. 
London; City University, 2004 (Available 
http://www.ucl.ac.uk/ciber/open_access_ucl.P
PT ) n=3,787

What do Authors want?
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Value added by publishers

2044Marketing (maximizing visibility of the journal)

2846Checking of citations/adding links

3450Language or copy-editing

3960Content editing and improvement of articles

5471Selection of relevant and quality controlled 
content

4964Gathering articles together to enable browsing 
of relevant and quality-controlled content

8081Support for quality Peer Review

Responses as 
Readers %

Responses as 
Authors %

Factor (“ very important ”)

Key Perspectives ALPSP Survey, 2002; 14.6K authors contacted
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Publisher value

• Overall – ‘contextualization of 
content’/publisher organizational values

• Author & Editor Resources
– Online submissions – handling of peer review.
– Professional editing and production expertise

• Reader/Researcher Resources:
– Search, navigation, tagging
– Retrievability/harvestability

• Marketing – maximizing awareness of 
content & journal brand
– Highlighting, data feeds, alerting, etc
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The Taylor & Francis Advantage

• Maintaining and growing revenues for our society partners.

• Developing readership and citations while not threatening 
revenue streams.

• Our sales models maintain individual journal identities and 
transparently allocate fair share of consortia and aggregation 
revenues to each title – allocation based on usage, content 
and revenues.

• Expanding the toolbox of services to authors, editors, and our 
society and publishing partners.

• Fair dealers with the library community.
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End

Any Questions?


